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Who Are We? What Are Our Unique Value Proposition? 

• Designed to be of the time and for the time: we care about 
  sustainability, so all products we designed can be worn for a long   
  time and be recycled. 
• The best in fit and fabric made to be affordable and accessible to all.
• Simple apparel with a not-so-simple purpose: to make your life 
  better.
• Clothing that we are constantly innovating, bringing more warmth, 
  more lightness, better design, and better comfort to your life. 

rand DiscoveryB

60% women with kids.

20% college students.

15% people who start 
working for a few years.

5% 
others

Target Audience: 
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esign - Home  D
Sales countdown timer. Letting customers know they don’t have much 
time to wait or think!

 
Trying to add more interaction in the main web page to catch 
customers’ eyes. But in the mobile I only design in a simple way, which 
can let customers use on their phone easily.



60% of our customer are women with kids. 

One of the specialty of Uniqlo is that it  creates its own branded and 
copyrighted fabrics. So I want to put this information in the main page.

Outfit recommendation makes customers want to buy more than they 
expect, since buying other relative products can help them save time to 
think how to dress up. 
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esign - ProductD
With filter customers can fine products 
they want easier.

Using NEW/ LOW STOCK/ SALE to let 
customers know product status. 

Some customers prefer to see all 
products in one page rather than keep 
clicking next page button.

Giving customers more flexibility to go 
to the page they want.



esign - Product DetailD

Rather than putting all the information down to the end of the page, using 
tabs can help users to find information they need easily.



esign - Sign InD

When designing wireframe I put Facebook and Google login button under the 
normal login in button. It doesn’t feel any wrong, but after I start to add colors, 
these three button let me feel confused at the first sight. So in the prototype I 
changed it to two parts. 

 

Tab size are different bewteen log in and 
sign up, since people only use sign up 
one time when the first time they 
register



esign - Shopping CartD
 

Based on my personal shopping 
experience, I feel bad when I can only 
know the total price at last step. So in 
this design, customers can know the 
accurate cost they need to  pay before 
they decide to check out.



esign - Check OutD
Letting customers to type as less information as possible.

If the customer is already a member, he/she does not need to enter shipping 
information again.



esign - NewsD
Normally the latest news are the most 
important, so I let it has bigger space.



esign - Contact UsD

There are more than one way to connect to the company. So besides writing 
mail, I also add other contact information I found in other page of this website 
and organize them together.
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